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CAMPAIGN 2010

Multinational companies and
small-business interests are
working in concert to oppose
some of the Obama administra-
tion’s jobs proposals, including
some that would raise taxes on
big multinationals to pay for
business hiring incentives.

The Business Roundtable,
once the White House’s chief ally
on business policy, has joined in
recent weeks with the Republi-
can-leaning U.S. Chamber of
Commerce and the National Fed-
eration of Independent Business,
the capital’s main small-business
lobby, to oppose major elements
of the Democratic jobs agenda.

They say even a proposed
$30 billion small-business lend-
ing plan, which initially won sup-
port from business groups across
the political spectrum, isn’t their
biggest priority, given poor sales
in a troubled economy.

Democrats hope that the
small-business loan package will
highlight their commitment to
“Main Street” businesses. In-
stead, small-business owners are
mobilizing this week to oppose
an obscure provision in the
health-care law that would re-
quire them to file a 1099 tax re-
port for every vendor transac-
tion valued at $600 or more. The
measure, intended to recover
taxes on unreported income,
would create “a tremendous pa-
perwork compliance burden,” the
NFIB says. Democrats have
voiced similar concerns.

The Senate is expected to vote
Tuesday on two measures that
would scale back the reporting
requirements. Both are expected
to fail. On Wednesday, the Cham-
ber of Commerce is bringing sev-
eral hundred small-business
owners to Capitol Hill to press
lawmakers for the provision’s re-
peal. It has sent protest letters
to lawmakers signed by 3,000
business owners.

“Of all things in the health-
care law, this is going to be a
priority for the business commu-
nity. It’s not going away,” said
Bruce Josten, chief lobbyist at
the Chamber.

Election-year efforts by the
White House and Democratic
lawmakers to tax multinationals
to pay for small-business and
other hiring initiatives have
backfired, business leaders say.
The Business Roundtable, which
includes chiefs of U.S. multina-
tionals, will release a study
Tuesday slamming proposals
that the group says ignore the
interdependence of large and
small businesses. The study ad-
vocates for policies that favor

both large corporations and the
small businesses that sell $3 bil-
lion a year in goods and services
to them.

“The customer relationship
between big and small business
is at the heart of our ability to
succeed,” said Business Roundta-
ble leader Johanna Schneider.

President Barack Obama has
worked to woo businesses over
the past week, with proposals
for a permanent research-and-
development tax credit and a
measure allowing businesses to
more quickly write off 100% of
their new investment in plants
and equipment through 2011.

To help pay for those incen-
tives, as well as for a middle-
class tax cut. Democrats pro-
pose to tax multinational corpo-
rate earnings .

“These are tax cuts for busi-
nesses of all sizes that invest, in-
novate and create jobs in Amer-
ica,” said White House
spokeswoman Jennifer Psaki.
“The president looks forward to
working with the business com-
munity on expanding, simplify-
ing and making permanent the
research-and-development credit
and expensing, which would be
the largest temporary invest-
ment incentive ever.”

The business advocates say
that raising taxes on overseas
earnings would more than offset
the new incentives.

“If you’re trying to promote
macroeconomic growth and job
creation across all fronts, you
don’t as a federal government
try to pick winners and losers,”
Mr. Josten said.

The relationship between the
Obama administration and the
business community, never an
easy one, took a bad turn early
this year, when businesses of all
sizes objected to pieces of the
president’s health-care reform.

This year, a record number of
small-business owners are run-
ning for Congress, according to
the NFIB. It has tallied, but not
necessarily endorsed, 30 of its
members vying for congressional
seats. All but one are Republi-
cans.

“This cycle is unlike any I
have ever seen. There are people
who are crawling out of the
woodwork, with no previous po-
litical experience, who are frus-
trated,” said Lisa Goeas, political
vice president for the NFIB.

The NFIB’s political action
committee is spending about
$1 million on state and federal
races nationwide, not much in
comparison with the Chamber’s
$75 million. The Roundtable’s le-
gal status prevents it from con-
tributing to political races.
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Groups Pan Taxes
For Job Programs

Columbus, Ohio, to endorse Re-
publican candidates.

By buying television spots
that favor Republican candi-
dates, the groups hope to help
the GOP make up for fund-rais-
ing shortfalls by its party orga-
nizations and candidates.

Campaign-finance reports
show that Democratic candidates
in the closest races for Congress
enjoy, on average, a two-to-one
advantage in money in the bank.
To counter that, the pro-Repub-
lican groups plan to spend $100
million beginning this week on
60 to 70 close House races, ac-
cording to people familiar with
their plans.

In terms of total spending of
all kinds on all congressional
races, which was reported at
$3.6 billion in 2008, the outside
groups’ effort may seem like a
small factor.

But it looms larger when
viewed in the context of fund-
raising gaps in the closest House
and Senate races. In these, Dem-
ocratic candidates and the Dem-
ocratic Party have about $80
million more in the bank than
their Republican counterparts,
according to fund-raising data.

Leaders of more than a dozen
pro-Republican groups hold
weekly strategy sessions. Be-
cause the first was held at Karl
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Rove’s home on Weaver Terrace
in Washington, participants are
known as the Weaver Terrace
group. They divide up House and
Senate races to avoid duplica-
tion, as labor unions and liberal
organizations have long done.

Mr. Rove and another Repub-
lican strategist who attends, Ed
Gillespie, helped launch two of
the newest and biggest pro-Re-
publican organizations, Ameri-
can Crossroads and Crossroads
GPS. Together, they plan to
spend $52 million this fall.

The two groups have spent
$1.5 million buying TV ads to
help Nevada Republican Sharron
Angle challenge Senate Majority
Leader Harry Reid, who leads
her in campaign fund-raising,
$19.2 million to $3.5 million.

Crossroads GPS also spent $1
million in Missouri, where Re-
publican Rep. Roy Blunt is vying
with Robin Carnahan for a Sen-
ate seat, and $1 million in Cali-
fornia, where Democratic Sen.
Barbara Boxer faces Republican
challenger Carly Fiorina.

In all, conservative and busi-
ness groups paid for $9.5 million
in pro-Republican television ads
in August, three times the
amount spent by labor unions
and liberal groups.

Asked about the pro-GOP ef-
forts, a spokesman for the Dem-
ocratic Senatorial Campaign
Committee said, “Our campaigns
have the resources they need to
wage competitive races.”

The stepped-up spending

plans are partly a result of a
January Supreme Court ruling
that let corporations and unions
use their own money to pay for
campaign ads.

Before the ruling, the main
way companies got involved was
through their political-action
committees, funded by contribu-
tions from employees. Donations
from PACs go directly to candi-
dates and parties.

Corporations tend to steer a
majority of their PAC donations
to lawmakers who are in power
on Capitol Hill. When the GOP
controlled Congress before the
2006 election, corporate PACs
sent an average of 55% of their
donations to Republicans. In
2007 and 2008, after Democrats
took over Congress, corporate
PACs gave an average of 54% to
Democrats, the Center for Re-
sponsive Politics says.

Since the court ruling, corpo-
rations have begun making large
donations to the pro-Republican
groups that buy ads on their
own, according to new records.

In June and July, American
Crossroads received separate
million-dollar donations from
Southwest Louisiana Land LLC,
Dixie Rice Agricultural Corp. and
TRT Holdings Inc., campaign-fi-
nance reports show. Southwest
Louisiana Land and TRT, the
owner of Gold’s Gym, declined to
comment; Dixie Rice didn’t re-
spond to a request for comment.

News Corp., the owner of The
Wall Street Journal, recently do-

nated $1 million to the Republi-
can Governors Association. Com-
panies have long been allowed to
donate to governors’ associa-
tions because the groups, being
focused on state-level races,
aren’t subject to a 2002 law af-
fecting federal campaign finance.

A lot of corporations’ money
is channeled through organiza-
tions that aren’t required to dis-
close their donors, such as trade
associations.

One, the U.S. Chamber of
Commerce, is aiming to spend as
much as $75 million, according to
its president, Thomas Donohue.
That would be more than double
its spending on the 2008 elec-
tions. The Chamber’s efforts be-
gan in earnest last week with a
$10 million round of ads in Illi-
nois, Ohio, Pennsylvania, New
Hampshire, Florida and Indiana.

Its plans would make the
Chamber the largest single out-
side spender this election cycle.
The AFL-CIO and Service Em-
ployees International Union plan
to spend at least $84 million in a
coordinated effort mostly on be-
half of Democratic candidates.
Unlike most of the major conser-
vative groups, the Chamber en-
dorses a few Democrats.

“Businesses have tradition-
ally had little appetite for politi-
cal risk,” the Chamber’s Mr.
Miller said before a rally with
Republican Senate candidate Rob
Portman at an Ohio plant that
makes upholstery for planes and
cars. This has been changed, he
said, by concern that Democrats
in Washington are pursuing poli-
cies that will hurt business.
“That threat to their businesses
has brought them to the fight,”
he said.

Although 527 organizations
must make timely reports of
their activities, most other ma-
jor outside entities don’t. The
$300 million that conservative-
leaning organizations are plan-
ning to spend includes some
money that won’t have to be re-
ported until months or years af-
ter the voting, owing to disclo-
sure rules that haven’t kept pace
with the ever-evolving ways out-
side groups may legally spend
money during elections.
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Spending by Groups for GOP on Rise

Battle lines hardened one day
after a top Republican lawmaker
suggested the possibility of com-
promise on extending the Bush-
era tax cuts, signaling a pro-
tracted debate between now and
the November elections.

In the Senate, Republican
leader Mitch McConnell vowed
again Monday to fight for
across-the-board extension of all
the current tax levels, including
those for higher earners, saying
that “we can’t allow America’s
job creators to pay for Demo-
crats’ out-of-control spending.”
GOP senators generally stood
firm with party leaders, despite
Democrats’ hopes that a few

centrists might waver and allow
Congress to move on a plan to
extend the current tax breaks
only for middle-class earners.

“I do not believe that it is
wise to increase taxes at a time
when our economy is so weak
and our unemployment rate is so
high,” Sen. Susan Collins, a mod-
erate Maine Republican who has
voted with Democrats, said in a
written statement provided by
her office.

A spokeswoman for Sen. Scott
Brown, the Massachusetts Re-
publican, said that he “is always
opposed to tax increases, espe-
cially during a recession.”

The Republican senators’
comments reaffirmed the GOP’s
opposition to allowing the tax
cuts to expire for higher earners,
one day after the Republicans’
leader in the House, Rep. John
Boehner of Ohio, suggested he
might vote for a middle-class ex-
tension if that was the only op-
tion on the table.

Mr. Boehner’s comments, de-
spite the backlash, reflect the
prospect that lawmakers of both
parties will eventually need to
come to agreement on some mix
of extensions for lower- and
higher-income earners, perhaps
after the November election. For
his part, the House GOP leader
tweeted a message Monday that
“Republicans are unified: to
boost our economy, we need to
stop ALL tax hikes and cut

spending now.”
With a few weeks remaining

in the calendar before a cam-
paign recess, it remained doubt-
ful that the Senate—where
House Democrats want the legis-
lative action to start—would be
able to come to agreement. That
could leave Democrats and Re-
publicans in both chambers fir-
ing political broadsides at each
other for the next few weeks to
gain advantage.

House Democratic leaders are
discussing whether to have a
vote if the Senate can’t pass any-
thing, “to clearly show our dif-
ferences with the Republicans,”
a House senior aide said. GOP
leaders, meanwhile, could be an-
ticipating that they will gain le-
verage over a tax-cut extension
if they gain seats in the Novem-
ber elections.

Senate Democrats said they
expected to roll out a proposal
in the next couple of days. One
possibility: Raise tax rates next
year only for very high earners,
possibly those making over $1
million, according to aides. No
details have been settled.

In response to Mr. McCon-
nell’s Monday comments, Senate
Majority Leader Harry Reid is-
sued a statement on Monday
calling it “unconscionable for
Senate Republicans to hold mid-
dle-class tax cuts hostage in or-
der to secure more tax give-
aways for millionaires and CEOs

who ship American jobs over-
seas.”

Senate Democrats don’t have
the votes to overcome a Republi-
can filibuster on the tax issue if
all GOP senators stick together.
Worse for Democrats, at least
five of their members have ex-
pressed concerns about raising
anyone’s taxes at a time of eco-
nomic weakness.

In addition, on Monday a
spokesman for Sen. Michael Ben-
net (D., Colo.) said he would
“consider a short-term compro-
mise” on extending tax cuts for
higher earners in order to pre-
serve middle-class tax relief,
while he opposes a long-term ex-
tension of tax cuts for higher
earners.

Rhetoric Monday suggested
Republicans and Democrats are
far from agreement, but still ea-
ger to have the debate ahead of
the November elections.

“I think we’re going to have a
very vigorous debate,” said Sen.
Jack Reed (D., R.I.) in an inter-
view. “I think the bulk of the
[floor] time is going to be a big
debate about whose side are you
on—is it the wealthiest Ameri-
cans [or] middle- and low-in-
come Americans?”

About 1.25 million house-
holds, or just under 1% of tax-
payers, would be affected by the
higher top rates proposed by Mr.
Obama next year, says the non-
partisan Tax Policy Center.

BY JOHN D. MCKINNON

Positions Harden on Tax Cuts
Boehner’s Hint at Possible Compromise on Bush-Era Rates Doesn’t Gain Traction

U.S. Senate Minority Leader Mitch McConnell (R., Ky.), seen in Washington last month, says all the Bush-era tax cuts should be extended.
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‘Businesses have
traditionally
had little
appetite for
political risk,’
but Democratic
policy in
Washington ‘has
brought them to
the fight.’

— U.S. Chamber of Commerce
political director Bill Miller
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